The concept of Corporate Social Responsibility (CSR) 
Introduction

Background
Corporate Social Responsibility (CSR) reflects a concept that stimulates companies to maintain and upgrade the condition of communities and the environment surrounding the companies with regard to social and environmental development as well as economic empowerment. The Guidance Standard on Social Responsibility, ISO 26000 1 has conceived it as the responsibility held by organisations in regards to the impacts of decisions and activities on society and the environment.
Through transparent and ethical behaviour companies are expected to address four key issues; to take into account the expectations of stakeholders, implement sustainable development policies which include the health and welfare of society to act in compliance with any legislation and incorporate internationally expected behaviours, and to additionally integrate these policies throughout the entire company.
2 According to the Triple Bottom Lines (profit, people and planet), 3 the existence of a company or corporation is not only to gain profit but also benefiting the surroundings. 4 Bearing in mind those components its connection to the sustainable development in the respective industries of tourism lies in the very core of the establishment of the industries it self. In general, the implementation of CSR in Indonesia is not without obstacles. Problems arise from various aspects, ranging from the understanding of such program, familiarising the company with such program, 5 as well as many other problems that may or may not affect the country of which the company is running. The problem which affects the country thereof is reflected in the corruption case of 1 prosecutor v. Edy Yuwono et.al. 6 The problem is a misuse of PT. ANTAMCSR funds by yuwono, a Rector of the University of Jenderal Soedirman. Even though the problem did not persist in the allocation of CSR funds or the understanding of how the allocated funds should be utilised, this problem should be noted as the hinderance of a smooth implementation of CSR.
It is worth to acknowledge that CSR has approached the tourism sector. Tourism is without questions a vastly growing industry sector in Indonesia and Australia. Industries of tourism in Indonesia have been established in many corners following the national tourism policy that addresses the willingness to create new 10 (ten) promising tourist destination. 7 We may take Bali Province as an example. The massive development in tourism industries, as indicated by efforts to establish the tourism infrastructures and facilities, has brought great things to the tourism sector in Bali. However, the growth of economic seems only benefiting the side of the industries with less consideration to support the existence of local communities.
The implementation of CSR in Tourism Industries has been inconsistent in Bali since there is no clear ruling enforcing the Industries to implement CSR in the communities that own the village they established the facilities. In fact, a lot of tourism industries are established in the territory of Adat village, the village which consists of local communities based on Adat (customary) Law and particularly on the philosophy of Hindu in Bali. 8 Even if there are ruling implicitly suggesting tourism industries implement CSR for the wellbeing of local communities, there is no clear concept on how they should implement CSR. Instead of this situation, a progress has been made by Tri Hita Karana (THK) Foundation when in 2017 included a category for a tourism company that implement CSR for an annual award.
9
In Australia, the issue of CSR become an increasingly relevant topic since its introduction in the early 20 th century. 10 Small to medium-sized enterprises (SMEs) have adopted some CSR elements into their business activities without officially The Australian Centre for Corporate Social Responsibility (ACCSR) was formed over a decade ago to work with organisations be manage impacts and assist in performance reports. 12 The ACCSR is not limited to the tourism industry, providing assistance to a wide variety of organisations. To define the concept of CSR has externally sourced this information through the International Organisation for Standardization (ISO). The ACCSR have chosen to use this international definition in an attempt to bring clarity to a concept that endures much debate in terms of the definition. These differences can be attributed to several issues; being are a reflection of national and cultural differences in the approach to business practices and differences in disciplinary actions and perspectives on the implementation of CSR methods. Additional to this is the differences in the motivation of organisations to become involved in CSR. Many companies have implemented CSR in the opinion that it is a morally correct practice, in contrast to this it is also common for organisations to use CSR as a makes good business sense.
13
In Australia, the use of CSR in the tourism industry has become an issue requiring great seriousness and attention. A CSR-like model has been practised since the 1990's as a Non-Government Organisation (NGO) and Australian Tourism Operations Network implemented a certification program to improve tourism industry standards in the tourism industry. The program focuses on social, community and environmental benefits besides including human rights and labour benefits. 
Purpose
There are two main legal issues that need to be addressed. First, whether tourism industries have legal obligation to implement CSR in the local communities. Second, regarding the suitable form of CSR programmes to be offered to the local communities that would strengthen their position and role in tourism development. This research is then conducted to assess the legal framework of Indonesian and Australian laws and regulations concerning CSR, particularly in Tourism Sector. In addition, it is aimed at analyzing how the implementation of CSR in tourism may strengthen the local communities.
Research Methodology
It is a normative legal research that basically analyses written official law and regulations and relevant court decisions regarding the issue of CSR, company and tourism. Concept and analysis were very much taken from the textbook, academic journal articles, reports, and website contents. To clarify the facts, some interviews have been conducted by interviewing a legal expert on CSR law and manager of a hotel in Bali. A comparative study was conducted by taking the example of CSR legal framework in the tourism sector in Indonesia and Australia. This paper deals with two issues in relation to CSR; whether clear rulings are present in legislation and what form of CSR is required to be implemented by the tourism industry to benefit local communities. Each of these issues will be addressed with primary and secondary research and critically analysed. Both issues with will addressed in regard to current research available for Bali and Australia. Each country will be individually analysed and will also be compared to address any similarities implemented by both regions.
Literature Review
CSR is broken down into three issues, this is most commonly known as the 'triple bottom line'; being the environmental, social and economic influences on local communities. The work of Idowa, Kasom and yuksel Mermod discussed an alternative view of CSR; People, Profit and Planet (PPP) which holds mostly the same ideas as the 'triple bottom line' approach. PPP academics suggest that the focus of CSR is on the plan of approach, where in fact there needs to be more attention given to the end product. 15 The PPP approach attempts to explain the developmental aspect of CSR from a conceptual perspective with regard to how the delivery of CSR impacts stakeholders (such as employees, customers and government and non-government organisations). 16 In addition to the bracketed examples of stakeholders, which are considered to be directly impacted stakeholders, there are also the indirectly impacted stakeholders that include, among others indigenous people and local communities.
17 CSR and PPP have so far allowed for the protection of human rights, response to climate change and addressed the consequences of globalisation. 18 The term Sustainable Development is also often used in Australian jurisdictions with reference to the Tourism Industry. The definition provided by the World Commission on Environment and Development explains this term as "forms of progress that meet the needs of the present generation without compromising the ability of future generations to meet their needs". This definition has a similarity with the values of CSR, with the focus of sustainable development being on not only the environmental impacts of tourism but also social and economic. The notion of CSR requires the commitment of companies to conduct their business in an ethical manner while also contributing to economic growth and improving the quality of life for local communities. 20 As research into the topic becomes more readily available the importance of CSR increases; this is due to the link between economic growth and social and economic well-being is further understood. 21 Even with the involvement in CSR practices being voluntary and the concept currently not being regulated; companies are under increasing pressure from Government and Non-Government Organisations (NGO) to provide a positive influence on society.
22
The implementation of PPP and CSR was a topic at the 2010 United Nations Millennium Development Goals (MDG's); 198 words leaders attended the conference in New york to resolve 8 socioeconomic issues. 23 These issues involved targets such as poverty, education, gender equality, environmental sustainability and the development of sustainable global progress of CSR programs in achieving the required 21 targets. 24 The United Nations aimed to have made a reduction to poverty rates, improve community health standards (including child mortality, and HIV/AIDS) and promote peace, human rights and gender equality.
25
The concept of CSR, 'triple bottom line', PPP and sustainable development are all of parallel ideas and goals. The underlying commitment to environmental, social and economic development while attempting to build meaningful relationships within the corporate sector and local communities is a goal that has received growing momentum.
The use of CSR programs is designed the primarily benefit the economic, social and environmental factors of local communities; there also needs to be a benefit to the company to encourage participation. Many tourists are in current times much more aware of the 'footprint' left by companies; choosing a hotel to stay with or airline carrier is often influenced by the sustainability of the business. The implementation of CSR has been found to reduce operating costs, this is achieved through the minimisation of waste, water and energy consumption. 26 The use of CSR and especially certification in Australian companies will provide a competitive advantage over other businesses as tourists make the conscious decision to support companies choosing to minimise their effect on the PPP. CSR policies are also more likely to attract and retain highly skilled and valuable staff members, this can be attributed to the use of CSR programs that protect the rights of employees to receive fair wages, equal opportunities and gender equality.
27
Investors in the tourism industry may also be likely to invest in a company where they can show they have sustainable plans for the environment, society and economy. CSR plans have the ability to improve current financial spending along with the future profitability of the company. Upfront expenses, in such areas as transport costs in current time, will create future saving as the price of petroleum continues to rise. 28 Companies using CSR programs are likely to experience a variety of business improvements, these can be experienced as current benefits to the company and also as long-term improvements.
As with any business concept, there are also debate over the validity of CSR. There is a current debate over where the responsibility of a company lies. One side of this argument sees the responsibility to only extend to those immediately affected by the company such as the owners, directors and shareholders. Alternatively, (and in line with CSR values) others have argued that the responsibility of a company should not be limited. Not only in regards to current environmental, social and economic concerns but also with regard to all past, present and future impacts the company may have on these 'bottom line' issues. 29 The issue has also been raised that the use of CSR principles undermines the fundamental principles of business practices. Economists believe the true purpose of business is to provide a profitable company, benefiting the owners and shareholders. It is argued that the use of CSR is a conflict to the fundamental purpose of business practices.
30
As ruled in Dodge v. Ford, 31 the primary purpose of the business organisation is to gain profit for the stakeholders.
32 This seems to be very straightforward to the extent of a business organisation to exist in the first place, notwithstanding the jarring ruling, this case is not unique. In the traditional approach of CSR, the business company has no place for charity in its board of directors, thus making a CSR is rather unimportant if it has no benefit to the company. of three institutional contextual factors, namely tradition, political governance, and modernity. 34 In an understanding that CSR concept is not well defined in Vietnam and that western frameworks may not hold up in the Vietnamese context, They argued that any examination of CSR in Vietnam without contextualisation could perpetuate a superficial understanding of CSR and may yield invalid results.
35
International communities have enriched the basic idea of CSR by endorsing a concept of corporate responsibility under the human rights framework. It has been emphasized, as a foundational principle, that business enterprises should respect human rights.
36
It is important to consider that as knowledge grows into sustainable development of the environment, society and the economy companies are likely to see a merge in values. Public opinion is a very important tool while trying to run an effective business if companies hold to these out-dated opinions of fundamental business practices they will likely lose their competitiveness in the tourism industry.
Some studies have elaborated on the issue of CSR. Laurensia Andrin conducted a study on CSR that analyses how mandatory CSR is for limited liability company having business in the field of and/or related to natural resources and why CSR needs to be mandatory instead of voluntary.
37 She views Indonesian government has a mediocre stance in regulating CSR.
38
One hand, the government has the intention to create social and environmental obligation towards companies having business related to the utilization of natural resources, while on the other hand, it seems to leave the company obligations without any specific regulation on how the CSR should be implemented by the company.
39
Muchamad Ali Safa'at discusses CSR from a constitutional law perspective, especially human rights aspect. 40 He argued that from a Constitutional Law Perspective the development of CSR regulation has a very solid foundation, at least for four reasons. First of all, CSR is one of the efforts to achieve social Justices as one of the bases of the state. Second, CSR is a form of corporate constitutional obligation to respect and promote human rights. Third, CSR mandatory regulation can be justified because the state holds the primary responsibility for the protection and fulfilment of human rights, including establishing a rule that imposes a CSR duty to the corporation. Fourth, there is a potential violation of civil and political rights as well as economic, social, and cultural rights as guaranteed by the Indonesian Constitution that requires company to play a role in the protection and promotion of human rights. 41 An emerging discussing raises when CSR is implemented in the tourism sector. Tourism and its impact on the social environment are commonly discussed among scholarly articles. The discussion ranging from its impact as a worldwide phenomenon that has become one of the faster-growing sectors of the global economy, to its direct and indirect exploitation of the culture of the society in general and the indigenous one. 42 Relying on this, it is reasonable to assume that tourism industry owes a significant amount to its surroundings especially to those living in the vicinity of the tourism industry. 43 Scholars also think that this particular sector is an effective stimulant to the economy of a country or a region and it is not a news, especially in Indonesia.
44
Tourism itself is defined as any activities involving tourists as the centre of things, 45 which typically produce tourism characteristic products. 46 The said products involve either good or services that represent the supply and demand of the tourism that would cease to exist upon the absence of visitors.
47
There has been some literature discussing CSR in tourism. Hughes is adapted from Peter Burns' tourism planning model. 48 Another publication can be read in a qualitative research conducted by Patricia Martinez et.al that develops an efficient measurement scale for CSR in the tourism industry. Such research discovered a multidimensional structure including economic, social, and environmental issues.
49
Mara Del Baldo published an article that aims to analyse the fundamentals (internal and external factors) which characterize the sustainable business model in the tourism sector that is conducted in both deductive and inductive research approach.
50 On the issue of governance and transparency, he discussed that the company is aware that the consolidation of a clear positioning as responsible company necessarily requires a strengthening of disclosure processes which rests on a gradual and lengthy evolution of the company culture. In particular, the monitoring of economic, financial, social and environmental objectives presupposes a reliable business reporting capable of stimulating information sharing and collaboration with stakeholders. 
Result and Analysis
Legal Framework on Corporate Social Responsibility in Tourism Sector
Case Study of Indonesia
The following explanations will describe the regulation of CSR under the Indonesian Investment Act, Indonesian Limited Liability Company Act and its Implementing Regulation, the decision of Indonesian Constitutional Court concerning CSR issue. In addition, this section will also discuss the legal framework on CSR in tourism in Indonesia. (1) of, implies a discriminatory character that against the norm laid down in Article 28I (2) Indonesian Constitution, and does not reflect the principle of fair efficiency as underlined in Article 33 (4) of Indonesian Constitution.
Indonesian Investment Act
63
The Court taken into consideration of statement submitted by an expert Maria R. Nindita Radyati that explains the CSR should be meant in line with culture developed in each country and therefore the implementation of CSR in Indonesia is different from the practice in the United Kingdom, Australia, the Netherlands, Canada, France, Germany, and the United States of America.
64
On the issue of interpretation on double charges imposed to the company, The Court clarifies that there is a clear difference between taxation and CSR and therefore the two type of funds cannot be generalized. 65 One hand, tax is used for national development while on the other hand the fund of CSR is utilized for the sake of communities and environmental recovery surrounding the company. 66 This hence makes clear that there will be no double charges because the cost incurred for CSR will be calculated as the cost of the company in which its implementation is constituted by the ability of a company.
67
The Court also considers that constructing CSR as a legal obligation, instead of classifying CSR as a voluntary nature, would make it having more legal certainty. The Court had an expectation that the shifting from voluntary into mandatory character In the Verdict, the Court decided that the norms and legal obligation of CSR as stipulated in Articles 74 (1), (2), and (3) 
69
The judgment was not adopted unanimously. Three among nine Justices of the Indonesian Constitutional Court deliver a joint dissenting opinion. They paid an attention to the term "should" in the seven principles of CSR as stipulated ed in ISO 26000 and concluded that the implementation of CSR has a voluntary character as it is very much linked to the issue of ethics, moral, and appropriateness. 70 They are in an opinion that the principle of togetherness must be upheld in a trusted and egalite relations between government and entrepreneurs, so thus, the implementation of CSR should not be a legal obligation under the Law and should not be punishable in case of non-compliance.
71
Both obligation and sanction natures in the rules on CSR implies that the State has a more dominant position on the entrepreneur, so the principle of togetherness is not respected anymore.
72
Muchammad Ali Safa'at assesses the legal reasoning in the decision of the Court. He views that mandatory CSR regulation is based on the basic constitutional principle of social justice, control of the State over natural resources, and the principle of people-oriented economy. 73 He also criticizes the judgment that has not considered the constitutional provisions on human rights that is in contrast to the international developments on the concept of CSR that very much adopt human rights approach. Despite Indonesian Constitutional Court rejected this judicial review, the debates on whether the CSR shall be mandatory or voluntary in nature still goes on. 
CSR in Tourism in Indonesia
If we take a closer look at the clause "in the field of natural resources" 75 we would immediately think of Industries of gas, oil, mining or any other companies that directly use the natural resources. Tourism Industries would be discounted from that clause. The clause "related to natural resources", in the other hand, gives 68 Ibid. the obligation of CSR to the company that do not use natural resources but the establishment affect the natural resources, which means tourism industries are included. The Law then explain that the development of tourism industries is the development of structure (function, hierarchy and relation) of the industries, competitiveness, a partnership of tourism business, the credibility of the business, as well as the responsibility with regard to the environment and social culture.
77
It is worth to acknowledge that some local governments that very much benefited from tourism industry have approaching regulations on CSR to tourism industry. For example, Government of Badung regency enacted Regulation No. 6 year 2013 concerning Corporate Social Responsibility that does not explicitly mention CSR shall be applied in the tourism sector. As stipulated in Article 10 of this regulation, every company in the region of Badung, without clarifying the type of company activities, must implement CSR. The concern CSR in tourism sector can be seen in Elucidation of this Act that explains the rapid growth of the current economy can be indicated from the increasing number of company types that grow and develop, among others, hotels, transport services, and other tourism support services.
78 It also further explains that this regulation was enacted by considering that Badung region has a strategy to manage the CSR in the region in order to ensure that CSR will be implemented in harmony in accordance with Balinese culture, inspired by Hindu values, related to socio-economic aspects and ecosystem as supporter of cultural tourism talent. The aforementioned explanation indicates that rules covering the issue of CSR in tourism are implied in local regulation. 
Corporate Social Responsibility and Its Implementation in Tourism
Industry: A Comparative Study between Indonesia and Australia Anak Agung Bagus Ngurah Agung Surya Putra, Renee Sarah White, and Kadek Sarna implement CSR. These companies may implement CSR by conducting environmental management and social activities for the local communities that support the sustainable tourism development in Bali. 79 We may also take an example of Tri Hita Karana (THK) Foundation that regularly conducts annual award to tourism stakeholders that implement the principles of Tri Hita Karana (the three causes of well-being).
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In 2017, the THK Award included a category for tourism company that implement CSR. 81 One of the tourism companies that have been awarded CSR THK Award 2017 is Indonesia Tourism Development Corporation (ITDC), a State-own Enterprises due to its effort to develop an initiation project of Pinge Tourism Village, a village that is located in Tabanan regency. Such CSR award stimulates ITDC to develops some tourism villages in the northern part of Bali in 2018. 82 A few years ago, tourism industries that are located in Gianyar regency provided a medical check for the eye as well as surgery for cataract. 83 Moving to the southern part of Bali, Melia Hotel, one of hotels located in Nusa Dua, did its CSR programme by celebrating Universal Children Day.
84
In an interview with Ni Ketut Supasti Dharmawan, she expressed her joy at seeing how well tourism industries have committed to implementing the CSR programme.
85 Her words are affirmed by the practice of Bali Safari and Marine Park which did the programme of CSR by playing a role for public health.
Case Study of Australia
Both the Australian government and corporations involved in making progress of CSR. In last decade, some government initiatives on CSR can be seen in Prime 81 "Tri Hita Karana CSR Awards Bagi Perusahaan yang Melakukan Tanggung Jawab Sosial," Kabar Dewata, November 27, http://kabardewata.com/berita/berita-utama/sosial/tri-hita-karana-csr-awardsbagi-perusahaan.html#.WxVKHzSFNdg2017. The Corporations Act 2001 (Cth) in Section 181(1) subsection A states a director (or another officer) of a corporation must "exercise their powers and discharge their duties" 88 while acting in good faith and in the best interest of the corporation. Subsection (b) states the director must act in relation to a proper purpose. This provides several issues; the interpretation of 'good faith' and 'proper purposes' and the lack of inclusion for the best interests of the community. The Act does not define these specific terms 89 ; additionally, the Acts Interpretation Act 1901 (Cth) also does not provide for these terms. 90 It is then adequate to use the natural meaning of the word (or phrase); the term good faith is defined as the "honesty of purpose or sincerity of declaration". 91 In interpreting this it is it is important to consider the purpose of the Corporations Act 2001 (Cth); this being that the Act is not limiting the operation of State or Territory law and is intended to impose additional obligations, liabilities and powers on organisations.
92
Therefore, it is adequate to assume the Act is suggesting in section 181 that an organisation is required to perform its business obligations in an honest and sincerer manner. The Act fails to specifically mention the need to act in the best interests of the local communities (or environment). Subsection (b) referring to the director of an organisation acting for 'proper purposes' is also a section that can be misinterpreted. This is quite an open phrase, giving organisations a wide scope while acting within the law.
CSR in Tourism in Australia
Since the 1990's Australia has implemented a certification program to achieve improvement of standards in the tourism industry. This is offered through the Nature and Ecotourism Accreditation Program (NEAP) which provides voluntary accreditation for organisations. This program is offered by a Non-Government Organisation (NGO) in conjunction with the Australian Tourism Operations Network.
The focus is on social, community and environmental benefits while also incorporating human rights and labour benefits. The program is currently funded by involved companies with incentives for businesses involving cost saving and the marketing sectors.
94 Random audit checks are carried out by an accredited agency; well-defined criteria is set out along with the use of third-party auditors to provide reliable accreditation.
95
The purpose of providing certification for companies is to assure customers and the Tourism Industry that the company has achieved a minimum set of standards; additionally, this also provides benefits to the local community and environment.
96
As the use of certification grows competing organisations will find themselves in a position requiring them to also meet these base guidelines to become effectively competitive.
Current Practices
Unlike practices in Indonesia, where CSR is an obligation burdened to companies, Australia has different takes on how should CSR be implemented. CSR can also be seen as an emerging industry seeking legitimacy and relying on reputation in order to grow and survive.
97
In a report issued by the Business Events Australia, Tourism Australia in November 2010 it was reported that since the previous Audit in 2008 participation was rising. In 2010 it was reported that 36% of organisations (of 347 surveyed) hold at least 1 accreditation for social or environmental responses to CSR. This figure in 2008 was reported as 31%, showing an increase of 5%.
98 Australian convention and exhibition Centres audited reported a 75% accreditation rate; the travel industry reported a 56% accreditation rate with the accommodation organisations reporting at 47%. Both the types of organisations have seen an improvement with the 2008 report finding 46% of transport organisations hold an accreditation and 39% of accommodation organisations. 99 Australia has made great progress over the last few decades with the growth of organisations voluntarily becoming certified under the NEAP. The formation of the ACCSR has brought CSR to the forefront in many business sectors. The Tourism Industry is one of many that have now started considering the impacts day to day operations have on local communities in regards to social, economic and environmental factors. Regardless of this improvement without clarification within legislation, the issue of CSR will possibly reach a standstill in development. Amending relevant legislation will provide all businesses in the Tourism Industry with a minimum baseline to work from and will ensure the protection of social, economic and environmental factors in the local communities. The continued use of voluntary certification under NEAP and assistance provided by ACCSR will assist regulate CSR while the introduction of CSR into legislation with protecting the human rights of the local communities. Additional to the inclusion of CSR into legislation is the need to allocate the power to monitor the implementation of CSR; the decision to form a new agency dedicated to ensuring organisations fulfil their legislative requirements is the most likely option. International society has an awareness that global tourism should pay an attention to the host communities of the tourism industry. The United Nations World Tourism Organization (UNWTO) has established a Global Code of Ethics for Tourism that guides "local populations should be associated with tourism activities and share equitably in the economic, social and cultural benefits they generate..."
does CSR in Tourism
100
In addition, this Code emphasizes that "Tourism policies should be applied in such a way as to help to raise the standard of living of the populations of the regions visited and meet their needs" 101 .
The UNWTO also created some initiatives in addressing the negative impacts of business through a voluntary commitment to CSR. In 2011 the UNWTO Secretariat started a campaign geared towards the private sector by inviting tourism enterprises and their trade associations to adhere to the Private Sector Commitment to the Global Code of Ethics for Tourism. 102 In signing the commitment, companies pledge to uphold, promote and implement the values of responsible and sustainable tourism development championed by the Code. A special focus on social, cultural and economic matters is one of the main objectives of the Commitment, which draws particular attention to issues such as human rights, social inclusion, gender equality, accessibility, and the protection of vulnerable groups and host communities. Tourism industries, as in the last chapter, have done several notable CSR programmes. However, when it comes to the implementation to the local communities it needs more than just a financial support, as most companies in Indonesia think these days. This does not say that financial support is not needed.
In an interview with the accounting manager and human resource manager of Puri Dalem Hotel, CSR is not implemented just to gain existence as most tourism industries would normally do. They do not even know what CSR is but they have done notable social programmes. One of the programmes they most proud of is managing the human resources of local communities in East Sanur. 108 There is no clear definition of managing the human resources, however as practices shown what it does to the human resources is to have them go through a process which consists of planning, organising, leading and controlling. 
Conclusion and Recommendation
Conclusion
Corporate Social Responsibility (CSR) has been very well regulated under the law and regulation in both Indonesia and Australia. In Indonesia, the concept of CSR has been transformed into norms as stipulated in Limited Liability Act, Investment Act, and some regulations issued by central and local governments while in Australia the CSR has basically been incorporated into Corporation Act, and to some extent, Commonwealth of Australian Constitution Act and Australian Human Rights Commission Act. The main differences are that Indonesia as the developing country still needs to apply the concept of CSR mandatorily through obligation owed in written Laws and regulations. On the other hand, Australian relies solely on the commitment of the companies to contribute to the development of their surroundings. With regard to the implementation by tourism industries, both countries seem to do well in implementing this concept. With a gradually increasing number of tourism industries take part in realising the sustainable development, the well-being of local communities surrounding the field of the company will surely be improved. Its implementation to local communities should never be away from the basic concept of sustainable development. People, profit and planet should be kept in balance, otherwise, it could have a bad impact not only to the business but also to the local communities, the communities surrounding them as well as the environment. Gaining just an image is not encouraged in sustainable development as companies are needed to show their commitment to applying the CSR programme not just financially but also in developing the human resources.
Recomendation
Local communities that receive CSR should prioritize the CSR fund to be used to fulfil the basic needs of the community. In the context of CSR fund awarded by tourism corporations, local communities should allocate it to cover the cost of empowering the human resources. Such empowerment would enable local communities to ameliorate their economic resources related to tourism industry. Tourism companies should identify the needs and the potency of local communities in their vicinity. The identification should be used as a basis to create sustainable programs that ensure the greater benefit to the community. In addition, they must establish means to indicate the achievement of their social programs. The government, both national and local levels, needs to step in and socialise CSR broadly and make sure that every tourism industry knows this programme really well. It is the responsibility of government to ensure that all stakeholders in the tourism industry will play a pivotal role to advance the CSR.
